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The Top 10 Best Ideas For Setting Goals 
By Hilton Johnson 

 
 You cannot pick up a book or participate in a training program today without the author or 
instructor teaching the power of goal setting. Yet, most people today spend more time planning a 
two-week vacation than planning their lives by setting goals. It's been said that achieving goals is 
not a problem--it's SETTING goals that is the problem. People just don't do it. They leave their 
lives to chance...and usually end up broke by the time they reach retirement. 
 I thought that since this is such an important ingredient for developing a successful network 
marketing business, this was a good time to share with you some of the greatest thoughts about 
goal setting that I've discovered over the years.  
 So, here goes...The Top 10 Best Ideas For Setting Goals:  
 1. Make A List Of Your Values What's really important to you? Your family? Your relig-
ion? Your leisure time? Your hobbies? Decide on what your most important values in life are 
and then make sure that the goals you set are designed to include and enhance them.  
 2. Begin With The End In Mind Tom Watson, the founder of IBM was once asked what 
he attributed the phenomenal success of IBM to and he said it was three things: The first thing 
was that he created a very clear image in his mind of what he wanted his company to look like 
when it was done. He then asked himself how would a company like that have to act on a day-to-
day basis. And then in the very beginning of building his company, he began to act that way. 
 3. Project Yourself Into The Future The late, great Earl Nightingale created a whole new 
industry (self-improvement) after a 20-year study on what made people successful. The bottom-
line result of his research was simply, "We Become What We Think About." Whatever thoughts 
dominate our minds most of the time are what we become. That's why goal setting is so critical 
in achieving success because it keeps us focused on what's really important to us. He then said 
that the easiest way to reach our goals is to pretend that we had ALREADY achieved our goals. 
That is, begin to walk, talk and act as though we are already experiencing the success we seek. 
Then, those things will come to us naturally through the power of the subconscious mind.  
 4. Write Down The 10 Things You Want This Year By making a list of the things that are 
important to you, you begin to create images in your mind. It's been said that your mind will ac-
tually create chaos if necessary to make images become a reality. Because of this, the list of ten 
things will probably result in you achieving at least eight of them within the year.  
 5. Create Your Storyboard Get a piece of poster board and attach it to a wall in your office 
or home where you will see it often. As you go through magazines, brochures, etc. and you see 
the pictures of the things you want, cut them out and glue them to your storyboard. In other 
words, make yourself a collage of the goals that excite you...knowing full well that as you look at 
them everyday, they will soon be yours.  
 6. The Three Most Important Things Decide on three things that you want to achieve be-
fore you die. Then work backwards listing three things you want in the next twenty years, ten 
years, five years, this year, this month, this week and finally, the three most important things you 
want to accomplish today.  
 7. Ask Yourself Good Questions As you think about your goals, instead of WISHING for 
them to come true, ask yourself HOW and WHAT CAN YOU DO to make them come true. The 
subconscious mind will respond to your questions far greater than just making statements or 
making wishes.  

(Continued on page 3) 
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Dear Members, 
 
I hope you had a wonderful holiday season and that 2006 is off to a good start for all of you. Our fiscal 
year is half over and the next few months will be busy for us.  
 
One change you need to be aware of is the change in ownership of The Gathering Place. Joni Prather’s 
husband had a career opportunity that will take them away from Amarillo so she sold The Gathering 
Place to Kyle Johnson, formerly of The Outback Steakhouse. Kyle has agreed to continue catering our 

meetings under the same arrangement we had with Joni. Some of us have had the opportunity to taste his food in the 
last month and the quality is equal to, or even better than Joni’s (hard to believe, but it’s true!). If, after giving it a try, 
you have any questions or concerns, please let the board know so that we can address any issues. 

 
I’m looking forward to the upcoming monthly programs. This month we’ll get a hands-on look at some new office 
products from Chris Christian of General Office Plus. In February our speaker will present a program on relationships 
and in March we will have a program on medical procedures your doctor may not be telling you about. If you have sug-
gestions for a speaker or a program topic, please let me know so we can get them/it on the schedule. 
 
I was sorry to miss the Christmas party, but have been told that our donation to the Eveline Rivers Sunshine Cottages 
was substantial. Thank you for making a difference in our community. I’ll ask one of the committee members to give a 
detailed report at the January meeting. (On a side note, I have a few of the Eveline Rivers Christmas Project 25th Anni-
versary Cookbooks available to purchase. Cost is $20 each.) 
 
We are thankful to the Lord for the safe return of Virginia Maples’ son Michael from serving in Iraq. Virginia and Dyrl 
spent Thanksgiving with Michael and his family. 
 
As you know, the monthly board meetings are open to all members of the chapter, but if you are considering a position 
on the 2006-2007 board, I encourage to attend the board meetings in the next few months to see first hand how the 
business of the chapter is conducted. 
 
At our last board meeting we realized that we didn’t have a true picture of chapter expenditures because several chapter 
members purchase supplies on behalf of the chapter and do not ask for reimbursement from the chapter. We do encour-
age members to seek reimbursement, but that is a personal choice on their part. However, in order to get a more accu-
rate picture for future budgeting, we are asking that members, for the remainder of the fiscal year, turn in receipts for 
items purchased for the chapter, whether you request reimbursement or not.  
 
I hope that 2006 will be a year of wonderful blessing for each of you. 
 

Janet Howe CPS/CAP 
President 
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Our deepest sympathy is ex-
tended to Ruth Love on the 
death of her husband, Bruce, 
on December 13th. Ruth and 
Bruce were married in June 
2005 and Bruce had become a perma-
nent, and welcome fixture at our func-
tions and he will be missed. 

 

 8. Focus On One Project At A Time One of the greatest mistakes people make in setting goals is trying to work on too 
many things at one time. There is tremendous power in giving laser beam focused attention to just one idea, one project or one 
objective at a time.  
 9. Write Out An "Ideal Scenario" Pretend that you are a newspaper reporter that has just finished an interview about the 
outstanding success that you've achieved and the article is now in the newspaper. How would it read? What would be the head-
line? Write the article yourself, projecting yourself into the future as though it had already happened. Describe the activities of 
your daily routine now that are very successful. Don't forget the headline. (Example: "Jane Doe Wins Top Network Marketing 
Award Of The Decade.")  
 10. Pray & Meditate As you get into bed each evening, think about your goal before you drop off to sleep. Get a very clear 
colorful image in your mind of seeing yourself doing the things you'll be doing after you've reached your major goal. (Remember 
to include your values.) And then begin to ask and demand for these things through meditation and prayer. 
 
 Hilton Johnson has been in direct sales for over 40 years. He has been coaching and training salespeople, managers, pro-
fessionals and business owners for over 30 years. He is founder of MLMU, a sales training and coaching organization that fo-
cuses on the principle of "Attraction Selling" versus persuasion, manipulation or hype. He can be reached at http://
www.mlmu.com.  
 
Copied from Jeffrey Gitomer’s Sales Caffeine Issue 216 

(Continued from page 1) 

Membership as of 11/30/05:  19 

Door prizes for the next few months 
will be provided by: 
 
January—Jade Jennings 
February—Barbara Burris 
March—Chris Lyles 
April—Emily Garner CPS/CAP 
May—Patsy Wells CPS/CAP 
June—Janet Howe CPS/CAP 

USE GOOGLE TRICKS TO SPEED SEARCHES 
 
Google can be a real workhorse, slicing the time it takes to complete some everyday 
tasks. Are you squeezing the most out of it? Use these Google tricks to whip 
through tasks faster: 
1. Sharpen your search by putting a hyphen right before any word you want 
screened out. Example: To look up information about dolphins, enter “dolphins-
Miami,” or you’ll be wading forever through pages about the Miami Dolphins foot-
ball team. 
2. Track a package by typing in your FedEx or UPS tracking number … with or 
without the spaces, Google gives you the link to the tracking information. 
3. Enter an equation (“32+2345*3-234=”) and Google gives you the answer. 
4. Find people’s addresses by typing in their phone numbers. And if you type an 
area code, you’ll get a link to a map of the corresponding area. 
5. Track an airline flight by typing in the flight number (Example: “United 22”). 
You’ll see a map of that flight’s progress. 
6. Find a term’s definition (rather than pages that mention it) by typing “define” 
and then the word or term you want to define. Don’t worry about leaving a space 
after the colon; your search will work either way. 
7. Cut out a step from your search process by using the “I’m Feeling Lucky” 
button on Google’s search page. Example: If you want to find the home page for 
Stanford University, simply enter “Stanford” into the search field and click “I’m 
Feeling Lucky.” Google takes you straight to the university’s Web site instead of to 
pages full of search listings. 
 
From AdministrativePROFESSIONAL, August 2005 

IAAP Mission 
To be the acknowledged, recognized leader of administrative professionals and to 
enhance their individual and collective value, image, competence, and influence. 

IAAP Vision 
To inspire and equip all administrative professionals to attain excellence. 

IAAP Purpose 
To provide information, education, and training, and to set standards of excellence 
recognized by the business community on a global perspective. 
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Information Center 
On Your Calendar 

 
January 26 

Board Meeting 
 

February 14 
Valentine’s Day 

Flower Delivery Fundraiser 
 

April 18 
Seminar 

“Creating Excellence in Your Life” 
 

April 23-29 
Administrative Professionals Week 

April 26 
Administrative Professionals Day 

 
May 5 & 6 

CPS/CAP Exams 

Time to retire? For a quick check of 
what Social Security would pay you at 
different retirement ages, check the 
calculator at www.ssa.gov/planners/
calculators/htm. 


